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Changes in Advertising
There has been a general revolution in the way organizations go about advertisements these days in comparison to the past. Initially, advertisements were pegged on the price of a product or service, as well as a general push to the consumer on the need to purchase a service or a product. Additionally, this was sometimes done in a very uncreative manner, and without a hinge in the quality of product promotion methods or advertisements (Turow). 
Over time, however, organizations have become more aware on the general dynamics of customers with regards to preference for quality. In this regard, organizations have striven to continuously expand the quality of their products or services, and in this regards update their customers on what to expect from the newly rebranded product (Dua). Also, this has been ensured with the view of keeping up with competition with other organizations within the same industry citing that the current business environment is continuously evolving from customer’s tastes, choices, and preferences, to the various industrial processes and operations in place today (Turow). Also, there has been a general awareness by consumers on what they consume, hence the need by manufacturers to bring to light vivid information on their product through mass media or product promotion. For example, a pastry shop will most likely advertise having products which are gluten free for customers who prefer gluten free products and for those who have chronic gastrointestinal disorder just to ensure that the customers with this condition keep on coming to purchase from their shop, while still ensuring that they check on their preference and health.
[bookmark: _GoBack]   In the same regard, organizations have had to change their tact when it comes to advertising by thrusting more creative elements (Dua). This has mainly been permeated by the fact that technology has advanced, thus digitally marketed products and services can be viewed by very many people across the globe, out of which based on the advertising strategy then a consumer can choose to purchase or forego the product (Turow). Additionally, organizations have invested more on public figures marketing of their products due to their popularity with their fans. This has been done through social media, citing that it fosters interactivity. 
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